The Blade
Welcome
… to the Autumn 2021 edition of ‘The Blade’,
your update on key events at Rolawn and our
opportunity to thank our customers for their
loyalty, dedication and professionalism.
Since March 2020 we have all had to embrace new ways of
working and face problems we have not had to face before
as a result of the pandemic. What is clear to me is that our
staff, customers and industry have shown the agility and ability to meet that challenge.
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Looking forward through winter and into spring our turf stocks look excellent
and show the results from the hard work and investment that has gone in this
year, rarely have I seen them look any better at this time of year. For customers,
this is great news and when you combine this with our investment in new
machinery such as the Trebro Autostack 3 harvesters, which we incorporated
into operations this year, it makes me feel very confident about the outlook for
the future, especially with the benefits of our rapid rooting and healthy turf.
At our Head Office site work is nearing completion that incorporates further upgrades
to our topsoil production facilities, which will see us well set for producing ever
more consistent high quality products and gives us capacity for further uplifts in
volumes during 2022. A plan that is bolstered by the outcomes of our independent
topsoil mystery shopping exercise conducted earlier on this year. In summary,
we commissioned independent purchases and testing of topsoils from a range
of sources, which included competitor products as well as our own. The results
demonstrate what we have long suspected which is that not everything is as it may
seem. See the ‘Topsoil Discoveries’ article for more information and interesting facts.
In our planning for 2022 we are very conscious that issues such as the current HGV
driver shortage and escalating prices are generating questions to which no one
yet has all the answers. This means setting out for customers exactly how this will
impact supply is harder than ever before. We do know that the shortage is unlikely
to be resolved quickly, consequently, more than ever it is vital we have sensible
open and honest conversations with our customers to ensure we are both aware of
the issues, how they may impact, and how we work together for the best mutually
successful result. At Rolawn, we are all firmly focused on customer satisfaction
and look forward to engaging with you on how we move forward together.
I would like to finish by saying thank you for your business to date and that
the team and I look forward to working with you in the coming year.
Paul Dawson, Managing Director
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Topsoil Discoveries
One of our long-standing
objectives, which continues
for 2022 and beyond, is to
help all customers to achieve
excellent horticultural results,
with technically superior
turf and topsoil; produced
ethically and sustainably.
Therefore, in spring this year,
following concerns observed over
several years regarding quality
and operating practices within
the bagged topsoil market, we
commissioned an independent
mystery shopping exercise.
Samples of Rolawn products tested
in the study were found to be
suitable for general purpose
landscaping schemes and
residential gardens and free from
contamination; in line with our
regular testing programme results.
Of the remaining competitor
samples, 50% were found to be
unfit for these purposes, failing
to meet the British Standard.
The consequences of this could
be severely compromised plant
growth and, in extreme cases,
complete plant failure.
With other findings indicating an
infringement of trading standards,
relating to the claimed volume of
materials per bag, we are sufficiently
concerned that we will operate
future mystery shopping exercises
in order to keep our customer base
and industry colleagues informed
of current market standards.

Stockist Packs
In addition to the new stockist
packs issued last year, we
have been working on further
improvements to our Rolawn
and Hallstone point-of-sale
material, increasing the
range of items available and
bringing everything in line
with our revised branding.
Core items include:

Introduction of Europe’s
First Trebro AutoStack3
This spring we took delivery of two Trebro AutoStack3
harvesters – the first in Europe – enabling us to harvest turf
with even greater efficiency and precision. Turf rolls are now
tighter and more consistent thanks to a specialist roll-up
system that improves pallet stacking capabilities. Accuracy
and safety have increased while wastage and environmental
impact have reduced thanks to new features, including:
• improved depth control
• camera guidance for shoeless steering
• a second cutterhead
• adjustable down pressure
• improved operator visibility
The AutoStack3 is used by Rolawn in conjunction with the
Trebro-TSR, a single-head harvester that provides a level of
manoeuvrability that facilitates harvesting in the harder to
reach areas as well as in changeable conditions. Our fleet
of vehicles also benefitted from the addition of two new
Fendt 314 Vario tractors which were purchased as part of
the company’s ongoing drive to arm its highly experienced
team with the means to improve turf consistency.

Product Guide – a fresh appearance reflects how the
brand is evolving. Written to appeal to end users, the guide
highlights product benefits and advantages to differentiate
Rolawn products from the competition; with the usual guides
on calculating turf requirements and turf maintenance, as
well as a new section outlining independent verification of
our market-leading standards.
Product Specification Sheets – more detailed product
information including materials used, bag or pack size,
coverage data and confirmation of compliance with
applicable standards, where relevant.
For further details or to request more stock, please email:
ruth.richardson@rolawn.co.uk. Digital versions of the
Product Guide and the Aftercare Guide are available at:
rolawn.co.uk/customerservices/brochures.

Online Advice Refresh
Our online advice
area has some of
our most frequently
read pages, so we’ve
reorganised the
content to make it
easier to find the
information you or
your customers are looking for. We’ve also enhanced some of the
topsoil content, updating both the Topsoil Buying Guide and the
‘Selecting the right topsoil’ video, as well as creating individual
videos highlighting the benefits of our task-specific topsoils.
If there is a topic you would like us to cover please email
your suggestions to: hannah.mcgouran@rolawn.co.uk
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Brand-building Events
BBC Gardeners’ World – We were delighted to be a
selected supplier to the new BBC Gardeners’ World Spring
Fair, where we officially launched our BioScapes brand. We
were lucky enough to work with Phil Tremayne, General
Manager Association of Professional Landscapers, who
included a BioScapes® NatureArk® unit within his garden
design which won a Silver Merit Award. We also supported
BBC Gardeners’ World Live Special Edition, in August. As one
of the headline sponsors and a key supplier, we provided
materials for use in and alongside the show gardens.
RHS Tatton Park
Flower Show – It was
wonderful to be involved
in this leading show
again, showcasing our
products and providing
materials for several
of the award-winning
show gardens, including
winner of the RHS Young
Designer Award, Freddie
Strickland.
These fantastic
gardening events allow
us to put the Rolawn
brand and products
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right in front of the UK’s
gardening public. With
excellent promotional activity by the organisers, the shows
are the cornerstone of our retail advertising activities.
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FutureScape
Keen to help keep the landscaping industry
moving, we embraced the invitation to take
part in FutureScape Virtual 2020.
However, there’s nothing like talking to people in
person and we welcomed the return of the physical
event for 2021. Touching base with customers, meeting
new faces and discussing the latest industry news and
views helps us anticipate future market needs, ready to
evolve our products and processes accordingly.
These events also help us to educate our landscaping
colleagues about some of our key messages, including:
• How our technically superior turf and topsoil 		
enables excellent horticultural results while helping
you meet ethical and sustainability objectives.
• The benefits of our trade orientated Hallstone
range; sustainable, premium products at
competitive prices, manufactured with all the
professionalism, reliability and integrity that 		
underpin the Rolawn ethos.
• Learnings from our large-scale market research
into product quality and sourcing protocols
within the UK’s topsoil manufacturing industry.

Award-winning Service

Team Update

We are proud to say that our unrelenting
drive for excellence means we retained
Feefo’s Platinum Trusted Service award.

Developing our business to optimise support for
customers is part of our ongoing review process
and recently led to a modification to our sales team.

The award recognises companies that are
outstanding in customer experience and
generate great feedback from happy customers.

We are delighted to announce that in October,
Nick Milson and Karen Marshall took up
positions as Regional Sales Manager.

However, as always, we continue to audit the way we work via
our BS EN ISO9001:2015 certificated quality management
system, logging issues, proactively making refinements and
monitoring improvements.

Nick is now responsible for sales and account
management in the North and East of England
and Scotland, while Karen covers the Southern
and Western regions, including Wales.
As a result, the improved communications are already
making an impact, with Nick and Karen directly
assisting customers on a number of projects.

Call for Case Studies
Green Achiever Award
For the second consecutive year
we have been awarded the Gold
Award with Diamond Banner
accreditation from Green Achiever.
The award, which follows an annual
independent audit by The Green Achiever
Scheme, recognises Rolawn’s continuing improvement
on the environmental front and demonstrates that
our environmental policy is actively practiced.
Environmental responsibility is integral to Rolawn’s
operations. The business works closely with
experts in the field not just to ensure compliance
with the latest regulations but also to lead the
industry in this hugely significant area.

Last spring we worked
with the London Lawn
Turf Company on a case
study piece, to showcase
our products in situ.
The case study appeared
as an article in Pro
Landscaper magazine
and we are now looking
for other projects to
feature as case studies
in Pro Landscaper
and on our website.
If you have a suitable project that you
would like to be considered, please email:
hannah.mcgouran@rolawn.co.uk

